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What is SEO? 



Search Engine Optimization is the practice of 
increasing the quantity and quality of traffic to 
your website through organic engine results.  

SEO: Search Engine Optimization 



Sounds simple enough, 
right? 



SEO is deeper than that 

•  On-site SEO 

•  Off-site SEO 



What is on-site SEO? 

On-site SEO is the process of making your website 

search engine friendly. In simple words 

this means adjusting certain elements on your website 

so that search engines are able to crawl and 

understand the content and structure of your website.	



On-site SEO 

•  Hosting/Server Speed 

•  SSL (Secure Socket Layer) 

•  Mobile responsive 

•  XML site map to submit to search engines 

•  Site Speed 

•  Optimizing images and video 



•  Visitor Retention 

•  Content 

•  Header: H1, H2, H3… 

•  SEO Title (H1)  

•  Meta Description 

•  Keywords – longtail keywords 

 



•  Readability 

•  Guiding sentences 

•  Brief sentence structure 

•  Shorter paragraphs 

•  Engaging and relevant imagery to break things up 

•  Engaging and relevant copy 

•  Proper page and post names/titles 

•  Proper use of alt tags and image titles 



•  Video and video transcription 

•  Use internal links, when possible 

•  Add no follow to external links, especially for promoted 
posts 

•  Set up 301 redirects where relevant 

•  Check site for broken links 

•  Make sure your site is visible to search engines 



What is off-site SEO? 

Off-site SEO refers to all the measures that can be taken 

outside of the actual website in order to improve its 

position in search rankings. These are measures that 

help create as many high-quality backlinks (incoming 

links) as possible. 



Off-site SEO 

•  Press releases 

•  Guest blogging on other site 

•  Write an article for a popular site 

•  Sharing on social media and getting readers to come 
back to your site 

•  Linkbacks on relevant and reputable sites 

•  Build a following that will help you share your content 



What not to do 



•  Don’t use keywords in every possible tag 

•  Don’t use too many tags 

•  Don’t use a bunch of different keyword variants 

•  Don’t keyword-stuff your content 

•  Don’t add a ton of keywords in invisible type 

•  No need to have a keyword-rich domain name 

•  Don’t need to add your location your titles 

•  Don’t duplicate content 

What used to work 5-10 years ago,  

but will actually hurt you today  



Creating your content 



Why create content for your website? 

•  To grow your brand 

•  Become the go-to information source in your field 

•  Attract your ideal client/target audience 

•  Increase sales 

•  Increase traffic to your site via organic search results 



Key content strategy: Blogging 



Why blog? 

•  Draws visitors 

•  Results in new traffic 

•  Establishes trust and credibility 

•  Converts visitors into customers 



What content should  
I cover? 



Write about what you know best 

•  Write about your professional expertise 

•  What is your specialty? 

•  What differentiates you from your competition? 

•  What is your professional passion? 

 



Write about trending topics 

•  Trending topics in your industry 

•  Topics your ideal clients want to read about 

•  Does your target audience have a pain point that needs  

to be addressed? 

•  Do they need tips on a specific topic? 

 



Additional topics 

•  Important dates & events  

•  Product launches 

•  Upcoming trade shows/conferences/events 

•  Seasonal promotions/sales 

•  Company/product anniversary 

•  Milestones 



Search any term 

•  Ideas from articles Google likes 

•  Check your Facebook metrics  

•  Or mytoptweets.com 



What do search engines want? 

Help them! 



Top content writing tips 

•  Research keywords and keyphrases 

•  Use a catchy title (H1) with keyword phrase 

•  Write original and engaging content 

•  Develop/use your own voice and style 

•  Make it conversational and easy to read 

•  Cover topics extensively and from multiple angles 

•  Write at least 1,000 – 2,000 words 



•  The intro paragraph must have the keyword phrase 

•  Use the keyword phrase throughout the post (don’t 
overdo it) and subheaders 

•  Use relevant internal and external links 

•  Include relevant image(s) with appropriate alt tag  
and title 

•  Proof for readability, spelling errors, and grammar 

•  Create meta title and meta description  



Working with a content 
professional 



•  Is experience in print writing and publishing 

important? 

•  What does your writer need to know about inbound 

marketing?  

•  Is an individual relationship with or direct access to 

the writer important? 

Is experience important? 



•  Accuracy 

•  Research (your firm, the field, and the topic) 

•  Dependability and availability 

•  Professional understanding of confidentiality 

What is the role of professional responsibility? 



Other considerations 

•  Consider creating guidelines 

•  Topics that should be covered and timing 

•  Topics, words and terms to be avoided, and restrictions 

•  Establish an internal review and approval process 

•  Proofreading for spelling and grammar 

•  Regulatory or legal guidelines that should be followed 

•  When do you know it’s time to look for  

another writer? 



Planning ahead is key 



Content calendar 

Whether you’re writing your own content or hiring a 
content writer, planning ahead is the key to success and 
staying on task: 

•  Set up a content calendar 

•  Post subject and/or titles 

•  Team members and responsibilities 

•  Review deadline 

•  Date to be published 

•  Where the posts will be shared and how to promote them 



You are the professional in charge of your 

online reputation. 

 

    This is your brand. 
 



Resources 



Royalty-free stock imagery and free graphics 

Note: be sure to always read the licensing agreement  
for each site to understand how images can be used 

 

https://pixabay.com/ 

https://www.pexels.com/ 

https://unsplash.com/ 

https://commons.wikimedia.org/wiki/Category:Images 

 

Stock imagery 



Staying informed and updated on the latest SEO and content writing 

practices is the best thing you can do for optimal results. 

Great SEO information: 

https://moz.com/blog 

https://yoast.com/seo-blog/ 

 

Great article on writing a catchy blog title: 

https://coschedule.com/blog/catchy-blog-titles/ 

 

 

Additional Reading 



Handy On-site SEO Checklist and today’s slides  

available at: 

https://expressodesign.com/rutgers-03-2018 

 

Catchy Blog Post Worksheet and today’s slides 

available at: 

https://contentelf.com/rutgers-03-2018 

 

 

 

 

 

Handouts 



Lydia Grossov – Expresso Design, LLC  •  267-406-0332 • lydia@expressodesign.com 

Lydia Grossov, a graphic designer and website designer, is the founder and 

Creative Director of Expresso Design. She develops beautifully crafted, caffeinated 

design solutions for strategic marketing collateral and websites. Lydia works with 

businesses and individuals to build a strong brand, stand out from their competition, 

build credibility with their clients and increase their bottom line. 



Lee Hall – Content Elf, LLC  •  484-800-2323 • leehall@contentelf.com 

Lee Hall - An attorney by profession, a writer by vocation, Lee Hall, J.D., LL.M., is the 

founder of the content writing company Content Elf. Lee has taught a variety of 

courses at Rutgers-Newark and at Widener – Delaware Law. Lee regularly works with 

legal, healthcare, and marketing firms that require search engine optimization 

through informed, carefully crafted pieces, in styles ranging from provocative to 

policy-shifting. 
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